
71st International Astronautical Congress (IAC) – The Cyberspace Edition, 12-14 October 2020.  

Copyright ©2020 by Chieko Takahashi & Yuko Kirihara, ASTRAX IMAGINE, Inc.  All rights reserved. 

IAC-20-B3.2.10                           Page 1 of 10 

IAC-20-B3.2.10  

 

CREATING A NEW BUSINESS OF SPACE FLIGHT ATTENDANT SERVICE & SFA 

ACADEMY 

 

Yuko Kirihara a*, Chieko Takahashi b*, Taichi Yamazaki c 

 
a CEO & CFO, ASTRAX IMAGINE, Inc. 6-3-1 Kachidoki, Chuo-ku, Tokyo, Japan 104-0054, 

astrax.imagine@gmail.com                                 
b CEO & CFO, ASTRAX IMAGINE, Inc. 6-3-2 Kachidoki, Chuo-ku, Tokyo, Japan 104-0054,   

chieko-takahashi@astrax-imagine.space 
c CEO and commercial astronaut, International Space Services, Inc. and ASTRAX, Inc. 2-23-17 Komachi, Kamakura, 

Kanagawa, Japan 248-0006, taichi.yamazaki@astrax-by-iss.com 

* Corresponding Author  

 

          Abstract

ASTRAX IMAGINE, Inc. is a Space Flight Attendant Academy, providing Space Flight Attendants (SFA) 

recruitment    and extensive training. In addition, ASTRAX IMAGINE is a company that mainly dispatches highly 

trained SFA to each space travel company's flight and provides services to passengers. We plan to train SFA in order 

to provide the highest standard of passenger care, comfort and welfare, and are responsible for ensuring that Japanese 

passengers are safe and secure during a flight. Our SFA shall meet the wide range of passengers needs and offer 

personalized services.   

   SFA are to create extremely satisfying and extraordinary space travel experiences for passengers on board. We are 

preparing to dispatch specially trained SFA who fulfill duties and responsibilities to satisfy customer requirements 

and deliver hospitality on a flight supported by ASTRAX IMAGINE. 

In this thesis, we would introduce our corporate mission, vision and values, business plan, training methods, training  

course contents for zero-gravity flight, hospitality, facilitation skills and photography skills, and organizing space 

travel   including family support and ancillary services before, during and after space flights. 

 

Keywords: Space Flight Attendant Academy, Recruitment and Extensive Training, Organizing Space  Travel, 

Support Services for space flights, Corporate Philosophy, ASTRAX IMAGINE 

 

1. Introduction

 

First, we would like to introduce our business. A new era 

of space exploration is finally blasting off. Commercial 

space travel companies are about to start taking private 

citizens to outer space in 2021. A new kind of space race 

is on as private companies seek to be the first to launch 

various services in the elusive space tourism sector. We 

trust that there would be various demands to assist 

passengers during a space flight. We are a unique 

company that recruits and trains space flight attendants 

(hereinafter referred to as SFA).  

 

Well-trained SFA would accompany and support 

passengers from the very beginning to the end of a space 

trip. [Refer to APPENDIX A] 

 

Equipment such as private rockets and spacecraft have 

undergone dramatic development in recent years, 

however if there is no interest in the market, the 

developed spacecraft will not be effectively utilized nor 

generate any value. 

 

  Even a device equipped with the latest and highest          

technology is developed, it would not function without    

software. Good mechanics can only perform best with 

good software. Therefore, we could easily imagine that 

services to maximize the benefits.  

 

There would be a company building commercial 

spaceships and commoditizing them, then there would be 

a space travel agency selling the tickets, and lastly there 

would be an agency providing service such as SFA, all 

those would be indispensable. 

 

There is an attendant in other travel vehicles such as 

airplanes and passenger ships who play a highly 

significant role and their duty and responsibilities have 

been widely recognized, but SFA is a profession that does 

not yet exist in the world. 

 

In 2019, UBS (United Bank of Switzerland) estimated that 

space tourism will be a $3 billion market by 2030. Also, 

UBS expects the broader space industry, which is worth 

about $400 billion today, will double to $805  billion by 

2030 when accounting for these innovations.  

 

While space tourism is still at a nascent phase, UBS thinks 

that as technology becomes proven, and the cost falls due  
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to technology and competition, space tourism will 

become more mainstream. 

 

We see there is a great opportunity and potential to gain 

traction in the growing space tourism market, thus, we 

have decided to develop a new profession called SFA and 

start-up ASTRAX IMAGINE, Inc. in May 2019 to make 

our dreams come true. However, we are terribly 

concerned that there are too few Japanese space travel 

applicants. 

Japan has been ranked 3rd to 8th in the "HNWI (high net 

worth individual) Ranking by Country" for the past few 

years and the world's third-largest economy, however, of 

the 700 ticket holders who purchased Virgin Galactic's 

space travel, only 20 are Japanese, which is less than 3% 

of the total. (Some people contract directly with a 

spaceship without going through a travel agency, Club 

Tourism Space Tours, Inc.: the official agent of Virgin 

Galactic in Japan) (Table 1) 

Table. 1. Reference from the website of Club Tourism 

Space Tours, Inc. [2]  

Q: How many people have already applied? 

A: Approximately 700 people around the world have 

already paid and applied. Approximately one-third are 

Americans, followed by British, Canadians, and 

Australians.  

 

Q: How many Japanese participants are there?           

What is the male-female ratio? 

A: 19 people in total. The breakdown is 14 males and       

5 females. 

 

Q: What is the average age of Japanese participants? 

A: Approximately 60 years old 

 

We hypothesize that people may find that space travel 

might not be realistic, unrecognized, or even if it is 

recognized, there may obstacles in Japan where there are 

many prospects for space travel. Upon the hypothesis, we 

conducted a survey including a space travel awareness 

and SFA demand questionnaire. 

 

The survey items and analysis results are described in 

Section 2. Based on the results of the questionnaire, we 

will describe our value-added services planned to solve 

the issues in Section 3, and the necessary training 

curriculum required for SFA will be described in section 

4. 

 

      2. Preparation: Japanese awareness of space travel     

and SFA demand survey 

 

When we started a business, we needed data and evidence 

to support the demand for SFA in the Japanese market.  

In addition, a market research was conducted to 

determine necessary SFA training programs and build 

business plans. 

 

2.1. Respondents and Contents of Market Survey 

 

The surveys are as follows. (Table 2) 

 

 Table 2. The Survey Contents 
Section Details 

Nationality Japanese 

Age Group and Ratio 

20~29 years : 2.8 % 

30~39 years : 11.9 % 

40~49 years : 24.4 % 

50~59 years : 45.3 % 

60~69 years : 8.4 % 

Over 70 years : 0.6 % 

Unknown : 0.3 % 

Gender Ratio Male 36.3 : Female 62.7 

Survey Execution Period Mar - Aug 2020 

Respondents 
Respondents : 311 people 

Response Rate : 82 % 

Summary of 

Questionnaires 

Awareness of space travel plan prepared by 

each spaceship 

Anxiety factors and obstacles towards 
space travel 

Demand for space travel (with and without 
anxiety) 

Necessity of SFA support during the entire 
journey 

Departing from Japan and returning home 

From departure to arrival of spacecraft 

Necessity of attendants due to differences 
in characteristics of each spacecraft 

A demand for interpreting pre-departure 
lecture 

Space hotel experience need and SFA need 

A demand for lunar orbital trips or lunar 
landing experiences and the demand for 
SFA support 

Expected SFA duties and responsibilities 

 

2.2. Results of Market Research 

 

Questionnaire and its results are as follows: 

 

① Are you aware that Virgin Galactic's commercial 

space travel will begin in the United States in either 2020 

or 2021? (Fig. 1) 

 

 

 

 

 

 

 

 

 

 

Fig. 1. Result of Questionnaire ① 
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② Are you aware that a space travel offered by Virgin 

Galactic is a short space experience trip with a total 

journey of one week and an approximately 1.5 to 2 hours 

flight until it reaches the atmosphere (at 80km ~ 100km 

above the ground) where passengers would experience a 

few minutes of weightlessness and see the curvature of 

the Earth’s surface? (Fig. 2) 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 2.  Result of Questionnaire ② 

 

③ Do you feel any anxiety about space travel?        

(Select everything that might become an obstacle)     

(Fig. 3)  

 

Fig. 3. Result of Questionnaire ③ 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

④ Would you like to go on a space trip if all your 

anxieties are resolved? (Fig. 4) 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 4. Result of Questionnaire ④ 

⑤ Do you need a Japanese tour conductor to support 

your first space trip, from departure to return? (The 

gateway to space, Spaceport America, is located at an 

altitude of 1400 meters in New Mexico, USA.) (Fig. 5) 

 

 

 

 

 

 

 

 

 

 

 

Fig. 5. Result of Questionnaire ⑤ 

 

 

⑥ Prerequisite of space travel is to complete a three-day 

pre-boarding lecture given by a local spacecraft company 

in English. Do you need an interpreter? (Fig. 6) 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 6. Result of Questionnaire ⑥ 

 

 

⑦ Do you think you need a Japanese SFA to fly with a 

Virgin Galactic spacecraft (weightless flight with two 

spacecraft pilots and no space flight attendants)? (Fig. 7) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 7. Result of Questionnaire ⑦ 
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⑧ Do you think you need a Japanese SFA to fly with a 

Blue Origin spacecraft (weightless travel with no 

spacecraft company pilots and no flight attendants on 

board) (Fig. 8)  

 

 

 

 

 

 

 

 

 

 

 

Fig. 8. Result of Questionnaire ⑧ 

 

⑨ Do you think you need a Japanese SFA to fly with a 

Space Perspective's balloon-borne capsule (1 pilot / no 

weightless experience) for 5 to 6 hours stratospheric 

flight? (Fig. 9) 

 

 

 

 

 

 

 

 

 

 

 

Fig. 9. Result of Questionnaire ⑨ 

 

⑩ Orion Span is building a space hotel with the aim of 

opening in 2022. The hotel is fully equipped with VR 

entertainment space, two-person suites and high-speed     

wireless internet. Would you like to stay at  the hotel?  

Also, do you think you will need SFA during the stay? 

(Fig. 10) 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 10. Result of Questionnaire ⑩ 

  

⑪ It has been said that approximately 6 million people 

around the world are currently buying land on the moon. 

The lunar city initiative has been discussed at an 

international conference for lunar migration. Would you 

be interested in moving to the moon? (Fig. 11) 

 

 

 

 

 

 

 

 

 

 

 

Fig. 11. Result of Questionnaire ⑪ 

 

⑫ By 2023, SpaceX's spacecraft will be able to fly 

around the moon for a week. Would you be interested in 

going? Would you prefer to have a Japanese SFA during 

the flight? (Fig. 12) 

 

 

 

 

 

 

 

 

 

 

Fig. 12. Result of Questionnaire ⑫ 

 

⑬ Please answer the following questions if you would 

like to take part in any of the various types and sizes of 

space travel. Would you like to go on a space trip with 

someone special? Or do you want to enjoy alone?  

(Fig. 13) 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 13. Result of Questionnaire ⑬ 
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⑭ What role do you expect SFA to play?  What are your 

expected SFA’s duties and responsibilities? (Please mark 

everything you expect)* Additional question 

 (67 respondents) (Table 3) 

 

Table. 3  Choices of Questionnaire ⑭ 

Choices 

Announcement on spaceships, outer space world, the 

view from the window, etc. 

Mental support such as anxiety 

Support for creating a space travel album, photos and 

video recording 

Family support, including providing relevant 

information and education, and care before departure 

Arrangement and support for the entire tour itinerary 

Emergency care, Safety management and metal and 

physical care during the tour 

Translation 

Role to increase the sense of security (handling 

irregular matters, providing technical support, 

knowing equipment, etc.) 

Services and support that enhance comfort 

 

 

Note that the environment in which Japanese people 

travel in space is as follows. Most of the planned space 

trips by private spacecraft companies are from the United 

States, and flights to and from Japan are not planned for 

the time being. As a result, all travellers must travel to US 

(or other) spaceports. (Fig.14) 

  

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

Fig. 14. Result of Questionnaire ⑭ 

 

 

      2.3 Market Research Analysis 

 

      The analysis of the questionnaire is as follows: 

 

2.3.1 Japanese Awareness of Space Travel  

 

Regarding the development of private spacecraft, 

although the coverage has increased in Japan, space is not 

recognized by 48% as a hot travel destination for private 

citizens. It is one of the reasons why appetite for space 

travel has not increased. (See questionnaire results ① 

and ②) 

 

However, when we showed PR videos from each 

spacecraft company that suggested how realistic space 

travel is, approximately 69.6% of the respondents 

showed interest in going on space travel. In other words, 

it became clear that there is a lack of information and 

understanding about space travel. (See questionnaire 

results ④, ⑩, ⑫) 

 

2.3.2 Demand for SFA 

 

Overseas traveling has become significantly popular for 

many Japanese and we realized that holidays in space will 

become a very real possibility in the near future. However, 

current main prospects of space travel are wealthy elders. 

They are accustomed to group tours and luxury trips with 

private tour conductors. 

 

We found out that many people wish to receive attendants 

to assist the entire journey, including booking airline 

tickets, US domestic connecting flights, and 

transportation between the hotel and  spaceport. (See 

questionnaire results ⑤) 

 

In addition, it reveals that many Japanese are not 

confident in their English and are worried about the pre-

training conducted by each spacecraft company in 

English to be fully prepared. (See questionnaire results 

⑥) 

 

Furthermore, it suggested that personalized care provided 

by SFA would help alleviate anxiety towards space travel 

and make it more fulfilling. (See questionnaire results 

⑦,⑧,⑨,⑩,⑫) 

 

Survey results supporting sufficient demand for SFA 

proved our confidence in the need for creating a new 

profession that has ever existed. Therefore, we should 

aggressively take on the challenge and launch our 

business first in order to provide unique service for 

Japanese space travellers and maximize customer 

experiences. 

 

The notable opinions expressed by some respondents are 

described in 2.3.3. 

 

In order for passengers to choose the space travel on which 

the SFA will board, it is necessary to receive feedback as  
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much as possible from the passengers and take them very 

seriously. SFA needs to keep learning, and put best effort 

to implement solutions quickly and keep improving 

services. We will continue to consider enhancing the 

training curriculum and striving for excellence not to 

meet but to exceed the most rigid customers' standards. 

 

 

2.3.3 Opinions and Requests from the Market 

Focusing on the Demand for SFA 

 

The expectations are as follows. (Table 4) 

 

Table. 4 Expectations regarding the need for SFA 

the need for SFA 

  

Having  SFA onboard is a prerequisite for space 

travel, and we expect SFA to play a role in 

gaining a sense of security. 

Support is required for all travel itineraries. 

what customers expect from SFA and the opinions raised 

as issues. 

  

 

Support for safety is essential rather than 

comfort. 

Demand crisis management capabilities in 

unsafe situations. 

In order to increase the sense of security, SFA 

are expected to properly handle unexpected 

troubles and events, know equipment, ability to 

provide emergency care and technical support. 

 

In response to the opinions from the respondents in 

Question 2.3.3, we emphasized the need for "anxiety       

management" and conducted the additional survey 

outlined in 2.2 Question ⑭. (received 76 additional 

responses, and results have been added to 2.1 and 2.2) 

 

Based on the result, necessary training curriculum would 

be implemented and details of the program is explained 

in 4.10. 

 

 

3. Value-added Services Provided to Passengers and 

SFA Duties, Responsibility and Required Skills 

 

We are planning to develop a training curriculum for SFA 

to acquire the expected skills and gain knowledge to fulfil 

customer expectations addressed in the previous section. 

Here, the training program that covers issues raised will 

be described. 

 

Moreover, we believe our business should add value. In 

order to make an opportunity to go on space travel more 

valuable and exciting, we devised the training program 

based on the characteristics of space travel. Following  

 

three services are unique to our and SFA will be specially 

trained to provide exclusive services. 

 

3.1 Pre-boarding Service  

 

After purchasing a space travel ticket, it is possible to 

wait months to years before actually traveling to space. 

Therefore, we will provide entertaining services that 

enable our customers to maintain their excitement until 

the time of departure. 

 

We are planning to host events regularly. Specifically, 

workshops to share information regarding the progress of 

the space industry, the progress on space exploration 

business and market, etc. Also, we will be hosting a 

reception periodically to communicate with SFA and 

other passengers onboard to get familiar with each other.  

Furthermore, visiting spacecraft simulators in Japan, 

touring the ASTRAX (operated by a group company) 

spacecraft operation support control centre, which will 

receive support during space travel, and planning of an 

accompanying tour to the zero gravity experience flights 

in Japan, the United States, and Europe. 

 

Through these value-added activities and events, we aim 

to enhance teamwork among passengers and SFA on the 

same flight. We intend to make space travel the most 

valuable experience by coordinating to achieve 

passengers’ goals in outer space through mutual 

cooperation. 

 

3.2 Family Support Service 

 

We consider family support is vital. We recognize that 

the entire family communicates to deepen understanding 

of each other, and sharing the dream, purpose and goals 

of space travel will be a key to success. 

 

For the time being, there will not be many cases where 

the whole family could go on a space trip. We believe that 

there will be more cases where only part of the family 

member could experience space travel. 

 

Under such circumstances, the families left on Earth (in 

Japan) might possibly be trapped in negative emotions 

such as: 

 

① uncertainty and anxiety about safety 

② jealousy for making a dream come true and 

experiencing luxury outer space travel 

③ frustration on high spending 

④ a feeling of isolation that the family is left behind 

On the other hand, passenger themselves might feel 

anxiety and guilty 

⑤ sorry for my family  

⑥ what should my family do if I'm in danger 
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Family support service is a mental care service for the 

family which is part of our team building methods mainly 

provided by the accompanying SFA. By having families 

participate in the various events introduced earlier, we 

aim to develop trustworthy relationships among the 

parties concerned and build a team for stress-free space 

travel together with the families. 

 

We would strive to eliminate the uncertainties and 

anxieties listed above in ① to ⑥ by a passenger, family, 

relatives, friends and acquaintances, as well as colleagues 

to fully understand the safety of space travel. It is quite 

crucial that everyone gets involved. Furthermore, by 

participating in various events and activities as a family 

and deepening the bonds, we are aiming for a better 

teamwork by reducing the concerns such as ②, ③, ④, 

and ⑤. 

 

These commercial space traveller’s family support 

services have been designed based on NASA's astronaut 

family support program. [1] In addition, we would also 

offer classes at the Kids Space School for children in the 

passengers' families, providing an opportunity to study 

space. At the same time, we are preparing courses and 

events that will make families who go on space travel to 

feel respected and honored. 

 

Utilization of space will become commonplace to arouse 

the interest of young people who will lead the next 

generation, and deepen their understanding of Japan's 

lagging private space business. 

 

3.3 Photography Skills 

 

On top of the various services, we consider it is also very 

important to keep a record of the entire journey of the 

extraordinary space travel experience for our customers. 

In order to support this, we should have good 

photography skills. 

 

For example, Virgin Galactic's SpaceShip2 was unveiled 

in July 2020 which is equipped with 16 cameras, with the 

inside of the spacecraft being constantly recorded from 

different angles. However, an exciting journey starts even 

before onboarding the spacecraft. The story begins when 

our customers buy a ticket in Japan.  

 

Furthermore, during the climax of the trip, high-

resolution steel camera shooting by SFA allows 

passengers to capture the ultimate moment. It would be 

different from the images cut out from the automatically 

filmed videos. We aim to create a memorable album 

filled with unforgettable moments. 

 

Therefore, we integrated  a photography course in the 

SFA training curriculum. Our specially trained SFA shall  

take photos and put together memorable moments to 

present a valuable trip in a dramatic way.  

  

 

4. SFA Training Curriculum 

 

We will move on to explain the SFA Training Curriculum. 

After completing the SFA training curriculum and 

becoming certified SFA, SFA will proactively take the 

initiative in leading various events and be in charge of 

tours. SFA are expected to constantly improve their skills 

and build knowledge to provide exceptional services for 

passengers. 

 

4.1 Team Building and Facilitation Skill Course 

 

SFA basic training is to acquire the skills required for 

team building, facilitation, and family support services. 

Regarding photography techniques, effective training 

will be conducted after careful examination. 

 

Regarding team building and facilitation skills, the two 

founders, SFA instructors, are proficient in improving 

teamwork in a short time and facilitating. We will 

incorporate our expertise and skills acquired from our 

more than 22 years of flight attendants’ experiences into 

the program. We are designing an effective curriculum 

by adding communication skills and techniques that fit 

the market needs most while utilizing our expertise. 

  

4.2 Family Support Service 

 

We are developing a training program for the family 

support service for space travellers with an advisor who 

is a former international space station operation 

controller and a commercial astronaut who has been 

engaged in space research and development projects for 

more than 15 years, including a section on space flight 

technology.  

 

4.3 Photography Course 

 

SFA instructors are taking classes from a professional 

aerial photographer and learning the skills and 

knowledge to take photos of passengers enjoying 

weightless and space walk in a spacecraft. Based on the 

skills we learned from the classes, we are creating a 

manual and training material to train SFA. 

 

We plan to use newly released cameras that capture 

moving subjects most beautifully. We will select the most 

suitable camera based on the advice from a professional 

aerial photographer. In addition, we are also considering 

to effectively carry out the training using a spacecraft 

simulator to practice photo shooting. 
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4.4 Acquisition Space Related Knowledge 

 

SFA is not required to have specialized knowledge like 

astronauts, however, having general knowledge about 

space and space business is required. 

 

SFA instructors are acquiring the essential knowledge 

from our expert advisor. As space development makes 

steady progress day by day, our advisor will provide 

textbooks that cover the necessary knowledge and 

training content. We plan to train SFA trainees using this 

textbook. 

 

4.5 Customer Service Training  

 

We plan to provide training on services and customer 

service skills that make the most of the skills and 

expertise that we have honed as a former airline flight 

attendant. 

 

It is not realistic to serve food and beverages for a short 

ballistic space flight, however, we might be able to serve 

food and beverages during a balloon-borne capsule flight 

into the stratosphere which the total travel hours exceed 

6 hours.  

 

Depending on the spacecraft environment and types of 

space flight, it might be possible to provide services 

tailored to each customer's needs. We imagine there 

might be people who would like to celebrate special 

occasions such as anniversaries on a balloon-borne 

capsule flight into the stratosphere. It might be 

conceivable to offer commemorative wine and cakes 

according to each occasion. Such particular services are 

offered for the first-class VIP customers traveling on air. 

 

We shall train SFA who could deliver genuine hospitality 

and add unique values to meet a wide range of customer 

requirements and exceed their expectations in the newly 

created and rapidly growing space tourism market. We 

are considering implementing training programs and 

utilizing a spacecraft simulator effectively. 

 

4.6 Zero gravity flight Training 

 

It is not too far off in the future before we are able to stay 

in a space hotel, space travel to the Moon and Mars, and 

long-term space trips become common. When staying in 

a spacecraft for a long period of time, experienced SFA 

undertakes an expanded role and a broader range of 

activities. This would increase community awareness in 

the space tourists market that SFA would play more 

essential roles in maximizing customer experience. 

 

We trust that SFA zero gravity flight training should be 

mandatory. Therefore, we plan to have at least twice two  

zero gravity flight training in the training curriculum, 

once in the United States and the other in Japan. SFA 

should be well trained and getting ready not only for 

serving during a zero gravity flight on a spaceship, but 

also for boarding on a zero gravity flight simulator with 

customers and providing simulated services during an 

optional zero gravity flight experience tour on Earth 

before actually going on space travel.  

 

In addition to getting fully familiarized with zero gravity 

flight, it is an essential training for SFA to improve 

photography skills and customer support skills. 

 

Two types of space travel are currently under 

development: one is zero gravity flight and another is 

non-zero gravity flight. Depending on the SFA's physical 

abilities and skills, it is necessary to make sure that he or 

she is suitable for both types of flights. 

 

There is also a plan to build a space hotel with partial 

gravity in the future. As a matter of fact, the world's first-

ever space hotel with partial zero gravity is announced to 

launch in 2025. [3] The Von Braun Station designed by 

the Gateway Foundation is a commercial hotel that will 

be able to accommodate 400 people. The company 

expects about 100 guests to visit the space hotel every 

week. It might be expensive for people now, however the 

company claims that eventually it will be affordable like 

any other holiday destinations.  

 

Therefore, duties and responsibilities of SFA will 

possibly widen and vary. We believe that a career as a 

SFA has the most growth potential regardless of the space 

gravity environment. 

 

4.7 Learning Space Terms in English 

 

With regard to English proficiency, SFA requires an 

English level that allows translation during the tour. SFA 

will be asked to learn and practice space vocabulary and 

be able to translate and support the mandatory pre-

boarding lectures for passengers before taking off to 

space. Thus, we are in the process of gathering 

information and developing education programs for SFA 

to help passengers overcome a language barrier and 

deliver comfort and sense of security. 

 

4.8 Emergency Care Training 

 

To ensure our passengers and their companions’ safety 

and security, we will take an emergency care training 

course taught by the Tokyo Fire Department in advance. 

Emergency care training including First AID, AED, 

could equip SFA with the skills and knowledge to help 

save a passenger’s life.  It is very important that 

customers can spend their time safely and securely during  
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the entire journey from leaving Japan, flying to space 

until returning home. 

 

4.9 Visiting Space Related Places 

 

We plan to visit the spaceport where each spacecraft will 

take off, also other related facilities in advance. 

 

4.10 Mental Care Knowledge and Skills Acquisition 

to Manage Customer's Anxiety 

 

Based on the questionnaire result of 2.3.3, we judged that 

SFA would be required to have knowledge and anxiety 

management skills.  

 

4.11 Expected SFA’s Duties and Responsibilities 

(other than regular service) 

 

Safety management, emergency action, enhanced SFA 

training, mental care, education. There are pre-boarding   

lectures given by each spacecraft company when 

traveling on a spacecraft. 

 

Although enough safety instruction and knowledge about 

the spacecraft is given, there might not be enough time 

for passengers to digest the information and be fully 

prepared for the trip. We predict  some passengers will 

not be able to clear their anxiety. 

 

From the stage before departing Japan, departing to outer 

space and returning to a spaceport, we are planning to 

provide mental care not only for the passengers 

themselves but also for their families to eliminate 

unnecessary anxiety and share space travel safety 

information as much as possible. 

 

 

5. Conclusions 

 

We found supporting evidence that the demand for SFA 

is high.  

 

SFA is expected to assist a space traveller throughout the 

entire tour with various spacecraft and space travel. 

 

Also, an academy to train SFA is necessary. The duties 

and responsibilities have been identified and training 

requirements for SFA have been defined. We are getting 

ready to launch effective training programs. 

 

At last, from this questionnaire, it becomes clear that 

there is great potential and opportunities in this business. 

Although the survey was conducted only in Japan, it is a 

highly promising business for which global demand can 

be expected as space travel becomes more popular in the 

near future. 

Moreover, it has been announced that when the 

development cost of the spacecraft is recovered, the price 

of the spacecraft will decrease. If prices fall, the market 

is expected to expand and passengers will inevitably 

increase. When such a time comes, SFA demand is 

expected to increase more and more. 

 

 

APPENDIX A  

(Corporate Philosophy of ASTRAX IMAGINE, Inc.)  

 

CORPORATE PHILOSOPHY 

 

Our corporate philosophy is “World Peace”. 

 

As we start our business, we first envisioned deeply about 

the significance of embarking on a new space business. 

 

Expanding the area of activity into space makes it 

possible to capture true human values from a perspective 

that literally gives a god's-eye view of the entire globe, 

transcending barriers such as country, race, culture, and 

religion. 

 

We have created our corporate philosophy with reference 

to some of their actual voices about what kind of mission 

many astronauts who went to space in the past felt when 

they went to space and saw the beautiful earth. 

 

 

MISSION 

 

Our corporate mission is to "contribute to world peace." 

 

When NASA astronauts stayed on the ISS and looked at 

the Earth, they said they first searched for their own 

country. However, many astronauts said that after a few 

days they searched for the continent they lived in, and a 

few more days later they began to think that the entire 

planet was their home. 

 

The astronauts added that when they return to their home 

Earth, everything, such as feelings of fresh air, rich green 

nature, water and soil that they have taken for granted is 

truly amazing and nothing should be taken for granted. 

They realized that we have been given so much and Earth 

itself and everything on the Earth is a world heritage site 

and we must appreciate them.                                            

In other words, "knowing the Earth by knowing the 

universe", that leads to a "strong desire for global peace." 

 

We as humans have a brain structure that tends to forget 

what we hear but never what we physically experience. 

If more human beings could experience seeing the earth 

from space, it quickly opens a way to "world peace, earth 

peace." 
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VISION 

 

Our vision is to "Train SFA with a universal mind and 

create the world’s first profession that has dreams." 

 

Our SFA is a person who can think with a universal 

perspective that is not close-minded, and is a person who 

can perceive global peace like an astronaut. 

 

With the support of SFA, the number of space travelers 

who want to take on the chance and challenge may 

increase. As a result, the number of people who sincerely 

believe in the necessity of creating a peaceful world 

would increase, and that would lead to global peace.  

 

Creating a new occupation called Space Flight 

Attendants, SFA, who could share such great experiences 

and moments of passengers’ life, would be an extremely 

valuable and respected profession that does not exist yet 

in the world.  

 

It is our strong desire to develop the new dreamable and 

challenging career, who delivers excellent Japanese 

hospitality and meets the ever-diversifying needs of 

customers and contributes to world peace. 

 

 

VALUES 

 

Our core values are Challenges and Gratitude. 

 

We would always find a way through the darkness and 

take us to the stars. We always enjoy challenges and have 

innovative spirits. We are passionate about learning and 

seek to constantly improve. We are empowered to tackle 

challenges in exciting and innovative ways and focus on 

impact. 

 

Gratitude is at the center of everything that we do. 

Feeling of gratitude fills the family of our employees and 

customers' hearts and souls. Gratitude is a way of life, and 

we strive to practice it every moment in all aspects of our 

work and lives.  

 

When the astronauts who had returned from the pitch-

black space felt the wind on the earth, smelled the scent 

of flowers, and touched the lawn with their bare feet, they 

realized that everything was miraculous. There is nothing 

that is usual or normal, but everything is so special and 

unusual. 

We often take for granted the very things that most 

deserve our gratitude. When we realize how much we 

have already, how much we have been given, we begin to 

sincerely appreciate every single thing, even for a tiny 

little thing, even for things that we normally do not 

appreciate. Regardless of your circumstances, living in 

deep joy leaves you fulfilled and satisfied, always with 

something to give others. But it comes only from your 

pure heart. 

 

We would maintain that feeling of gratitude in the highest 

form of thought. We believe that gratitude brings lots of 

unexpected joys. We trust that the practice of gratitude is 

our most important contribution to world peace and 

something to live by. 

 

Based on the above corporate philosophy, we plan to run 

our businesses, training, SFA recruitment, and customer 

acquisition, and build an organizational structure. 
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